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Thank you for the opportunity to make a submission on Digital Strategy 2.0. 
Television New Zealand’s submission is brief and addresses each of the enablers 
of change as outlined in the strategy. The comments are listed below. 
 
As an over-arching comment, however, TVNZ is disappointed in the strategy. The 
company does not believe it shows enough vision or is bold enough. While this 
may be the beginning of a process to determine the strategy TVNZ believes a better 
approach might have been for officials to “put a stake in the ground” and then ask 
for submissions on these initiatives. 
 
Connection 
  
TVNZ supports the goal of fast and affordable broadband to meet the needs of all 
New Zealanders. The lack of access to high-speed broadband is one of the key 
constraints on New Zealand’s ability to participate fully in a digital world. 
 
In the New Zealand broadcasting industry, a broadband infrastructure is 
essential for the development of initiatives such as IPTV and interactive TV. TVNZ 
believes that the current lack of high-speed broadband infrastructure and the 
low level of broadband penetration are constraining the development of 
broadcasting in New Zealand. 
 
In a business context, TVNZ would like to see active engagement between New 
Zealand’s ISPs to peer, making content more accessible and affordable 
throughout the country.  
 
Some telecommunications companies have refused to peer, forcing other ISPs and 
content providers to pay for access to networks, or alternatively pipe traffic out 
to offshore Points of Presence (PoPs) to come in over international bandwidth to 
guarantee a user experience. This is costly, inefficient and stifles innovation, 
creativity and entrepreneurship in New Zealand. 
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Content 
 
The digital world, with multiple platforms, can be viewed a major threat to local 
content which, in a small country, is critical for fostering New Zealanders’ sense 
of national identity, promoting our cultures, informing, educating and 
entertaining society and stimulating creativity. 
 
Current Government funding levels for local content are inadequate. The 
economics of the New Zealand market mean that more public funding is required in 
order to deliver content diversity (as the majority of local content is 
unprofitable and doesn’t meet commercial performance criteria for 
broadcasters). 
 
But local content funding will never grow fast enough to match the proliferation 
of platforms and services in the digital world. In order to maximise the value and 
visibility of local content funding should be concentrated on a limited number of 
providers that New Zealanders can trust rather than spreading resources thinly 
across numerous platforms and services. 
 
The other challenge in the digital environment is the management of intellectual 
property. TVNZ believes copyright legislation needs to protect ownership in the 
multiple platform digital environment while at the same time freeing up orphaned 
works that are of public value. 
 
TVNZ is generally supportive of the NZ on Screen initiative within certain 
parameters. TVNZ is separately addressing issues with the development directly 
with NZ On Air. 
 
Confidence 
  
TVNZ, like many New Zealand employers, acknowledges that sourcing and retaining 
talented ICT staff is a key to the future success of its business and the country’s 
economic development. 
  
Collaboration 
  
The digital environment presents many opportunities and threats. TVNZ embraces 
the collaborative approach. One of the pillars of the company’s five year strategic 
plan “Inspiring New Zealanders on every screen” sees TVNZ as the partner of 
choice for other content providers and platform owners.  
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This approach is a recognition that in a small economy like New Zealand’s a 
totally free market approach can create an inefficient use of resources and that 
collaboration is often better than creating duplication. 
 
 

* * * * 


